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The look to die for!
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‘faSHIoN IS uNIvErSaL 
– aLTHougH dIffErENT 
cuLTurES,  aLL ovEr 
THE worLd, may 
INfLuENcE How IT 
maNIfESTS, IT uNITES 
uS aLL – wE wILL 
aLwayS carE abouT 
How wE aTTracT or 
rEpEL oTHErS! 
What better medium then to use to engage people 
with the nature of our internal matter too – by using 
the surface of us, our clothes, accessories etc and 
how we design them, we have a powerful way to 
communicate important messages about our inner 
health and wellbeing and, in this instance, the vital 
role a healthy liver plays in our life.

Professor Helen Storey, May 2014

Liver disease - the silent killer: 
fashion campaigning for awareness 
& healthier living
These photos showcase the preliminary 
and final work of Andrew Dhesi, Nina 
Cutler, Fiona Cartmel and Sophie 
Butchart, students of the Edinburgh 
College of Art, who came together as as 
a working group with a brief to illustrate 
the message that liver disease kills, 
using the medium of fashion.

Their work was delivered under the title 
‘Liver disease, it’s trending!’.

This project was made possible by a collaboration between the Edinburgh College of Art, the University of Edinburgh, the British Liver Trust and Scottish Health Action on Alcohol Problems.

This brochure contains images and associated messages which were conceived and designed by students from the Edinburgh College of Art. The supporting agencies strongly 
welcome their imaginative ideas to draw attention with powerful images to the important issue of liver disease and its implications for young people’s alcohol behaviours. However, 

this does not necessarily imply that they endorse the approaches taken or the messages being conveyed. 



This initiative sprang from the belief that 
there was a need to inform young people 
of the various aspects and implications of 
liver disease.  We focused on the harm that 
can be caused to our liver by drinking too 
much alcohol. By informing the students, 
we hoped to get a youthful and powerful 
message to the people of this country.

LIvEr dISEaSE IS THE  
fIfTH LargEST kILLEr IN 
THE uk. aS maNy aS 25% 
of THE popuLaTIoN HavE 
LIvEr dISEaSE, buT maNy 
doN’T kNow IT –  
LEfT uNdIagNoSEd aNd 
uNTrEaTEd, LIvEr dISEaSE 
ofTEN bEcomES ‘THE SILENT 
kILLEr’

This unique programme came about through 
a series of meetings between the British 
Liver Trust and Mal Burkinshaw from 
Edinburgh College of Art. Mal was willing to 
“bravely” challenge the taboos associated 
with the disease, with the goal of drawing 
awareness to them through the media of 
fashion - through workshops, keynote 
addresses and ultimately, in an award 
ceremony for the students. 

The commitment of our partners was 
absolute.  
We approached a number of key contributors 
namely Professor Helen Storey, Debra 
Bourne, Professor Ronan O’Carroll and 
Jonny Johannson. All were extremely 
supportive and gave essential support to the 
programme where they could. 

The initial workshop which started the 
programme was hosted by Professor Helen 

Storey. It is summarised in this short 
commentary.

Helen reflected on the creative side of 
fashion, its relationship to the disease and 
how we should/could/might use fashion to 
observe different issues.

During the workshop, Mal asked questions 
regarding the different changes and 
timeframes Helen’s work encapsulated over 
the years. He reflected on the use of different 
mediums and fabrics and how these have 
a ‘means’ to focus on different parts of the 
anatomy. He also focused on the strength 
of creativity to reinvigorate approaches to 
disease awareness.

Helen’s contribution 
captured the challenges 
in examining linkages 
across science and 
fashion, The project highlighted 
the potential partnerships between 
different professionals and 
how medicine and science can 
productively link with art and 
fashion.

The imperative of this initiative 
was how the students articulated 
the issue - how they could share 
their thoughts and influence 
their peers. The students chose a 
competitive edge to the process 
by allowing a judging panel 
to select ‘the best design’ 
of the week; although very 
importantly we felt that all 
influenced in their different 
ways. 

We are all very proud of 
the hard work done by the 
students and this publication 
of the awareness raising 
projects they successfully created.

LIvEr dISEaSE - THE SILENT kILLEr: 
faSHIoN campaIgNINg for awarENESS & 
HEaLTHIEr LIvINg 




